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Purpose of the Report 

To report back to Members on the successful delivery of Andover Pride 2026, held on Saturday 20 

June, and to provide a financial breakdown of the event. 

 

Andover Pride 2026 – A Celebration to Remember 

Andover Pride 2026 took place on Saturday 20 June from 12:00pm to 6:00pm, and it was a resounding 

success. The town came together in large numbers to celebrate inclusion, diversity and community 

spirit, and the atmosphere across the day was joyful, colourful and welcoming from start to finish.  The 

event continues to grow year on year both in what is offered by way of entertainment and numbers 

attending, and 2026 certainly had more attendees than previous years.  It is hoped that this trend 

continues for the agreed date of Pride 2027 on 19 June 2027. 

The main stage delivered a brilliant programme, opening with the Mayor's Welcome, before an 

afternoon of outstanding performances from Georgie Amelia (InColour), Elby, Andover Musical 

Theatre Company (AMTC), Jamie Walsh, a Ginge DJ set, Gemma Nelson's showstopping Shania Twain 

tribute, and Kyle Finn, before the Chair of the Working Group’s closing remarks. Roaming stilt walkers, 

fairies and a bubble performer added colour and charm throughout the site, delighting visitors of all 

ages. 

None of this would have been possible without generous financial support. This year's event was 

made possible through the Andover Town Council budget of £7,875, a generous sponsorship of £3,000 

from Twinings, and a donation of £250, bringing total funding to £11,125. Careful budget management 

by the Working Group meant the event was delivered for a spend to date of £9,033.16. A small 

number of invoices are still to be received, but the event is still expected to come in comfortably under 

budget once these are accounted for. A full financial breakdown is set out below. 

Thanks and Recognition 

The Working Group would like to place on record its heartfelt thanks to everyone who made Andover 

Pride 2026 such a wonderful success: 

● Councillors, for their continued support, guidance and enthusiasm throughout the planning 

process, and for turning out on the day to celebrate with the community. 

● Our headline sponsor Twinings, whose generosity underpinned the whole event. 

● Every performer, stallholder and trader who brought the site to life, from the headline acts to 

the community groups, and food and craft vendors who gave up their day to be part of it. 

● Our fantastic volunteers, whose time, energy and good humour kept the event running 

smoothly from set-up to pack-down. 

● Officers and event partners, including our security, first aid, sound and AV, and marketing 

suppliers, whose professionalism ensured a safe and seamless event. 



This was a genuine team effort, and the Working Group is incredibly proud of what has been achieved 

for the town. 

Feedback from the Public 

From the post-event public surveys received to date, an average satisfaction score of 8.7 out of 10 and 

100% of respondents saying they would recommend Andover Pride for 2027. Community atmosphere, 

live entertainment and the family-friendly feel of the day were the most frequently mentioned 

highlights, with particular praise for the Shania Twain tribute act, live music and performances, and 

the welcoming, inclusive spirit of the event. 

A small number of constructive suggestions were also raised, most notably requests for on-site public 

toilets and a wider food and drink offer, which the Working Group will consider for future events. 

Marketing & Reach 

Promotion of the event was supported by The Local Marketing Company (TLMC), who delivered a paid 

Meta (Facebook and Instagram) advertising campaign from 22 May to 18 June alongside broader 

design and communications support for the Community and Events Officer. For a modest spend of 

£249.95, the campaign reached 17,654 accounts and generated 71,725 impressions, with each person 

seeing the advert around four times on average, enough repetition to build real recognition of the 

event ahead of the day. 

This paid activity directly drove 422 Facebook event responses, contributing the majority of the event's 

530 total responses. This is a marked increase on previous years (344 responses in 2025 and 181 in 

2024), demonstrating the clear advantage of using a professional marketing company: wider, better-

targeted reach, more efficient use of budget, and a consistent, professional visual identity across 

posters, banners and social media. TLMC also monitored comments on campaign posts to keep the 

online conversation positive and welcoming, and produced the branded artwork used across the site 

and in the town. 

Financial Breakdown 

Income and funding: 

 

Income / Funding Source Amount (£) 

Andover Town Council budget 7,875.00 

Twinings sponsorship 3,000.00 

Further donation 250.00 

Total income 11,125.00 

 

Expenditure by category (based on all transactions paid and invoiced between 01/04/26 and 02/07/26, 

gross of VAT). Please note a small number of invoices relating to the event have not yet been received, 

so final figures will differ slightly: 

 

Expenditure Category Amount (£) 

Entertainment & performers (headline act, walkabout acts, DJ, 

community performers) 

2,825.00 



Expenditure Category Amount (£) 

Production, sound, lighting & AV 3,893.25 

Site, security & safety (security, first aider, litter bins) 1,185.27 

Marketing & print (advertising, banners, posters, billboard) 843.16 

Licensing & compliance (music licence, TENS, road closure) 286.48 

Total expenditure (gross) 9,033.16 

 

Overall position: 

 

Summary (as at 2 July 2026) Amount (£) 

Total income 11,125.00 

Total expenditure to date (gross) 9,033.16 

Balance remaining to date 2,091.84 

 

As at the date of this report, £9,033.16 has been paid or invoiced against total funding of £11,125, 

leaving a balance of £2,091.84. A small number of invoices for the event are still to be received; 

however, based on the costs already confirmed, the event is expected to come in comfortably under 

budget once all invoices are accounted for. This reflects strong budget management by the Working 

Group and excellent value achieved from suppliers across the board. 

Event Photos 

A selection of photos from the day is available at, with the full gallery to follow: 

https://maxmcgrath.pixieset.com/prideandover2026/ 

Thank you to everyone who came together to make Andover Pride 2026 such a special day for 

the town.  

 

Recommendation 

● To receive and note the report. 

 

https://maxmcgrath.pixieset.com/prideandover2026/

